REGIONAL INITIATIVE TEMPLATE
Please complete each section below.

1. Contact Details
Please provide the following contact details:

Name and position of
primary contact

International Trade Centre
Division of Market Development
Market Analysis and Research section
Mr. Mondher Mimouni
Chief, Market Analysis and Research section

Email address

Mimouni@intracen.org; Lassen@intracen.org

Alternate email address

Eam-on@intracen.org; Wozniak@intracen.org

Phone number

+41 22 730 0468, +41 22 730 0552

Fax number

+41 22 730 0577

Mailing address

International Trade Centre
Palais des Nations
1211 Geneva 10
Switzerland

Name of individual or
group submitting initiative

2. Name of Initiative

Building Capacity of SMEs in Market Analysis for Regional Trade Integration

3. Background and Rationale
You may consider: What is the issue being addressed by this initiative? What are the causes of this issue? Are there relevant studies that have been
carried out to support the issue? Are there links to national, regional or international goals/policies?

Please limit your response to no more than 750 words.

In developing countries, Small and Medium sized Enterprises (SMEs) have been called the engines of
innovation, growth and employment; they account for almost 90% of all enterprises and employ over a
quarter of the workforce. However, the scarcity of reliable trade information on markets proves to be a
major challenge for all economic operators and hinders their further economic integration within the Pacific
region and beyond.
The International Trade Centre (ITC) is a joint agency of the United Nations and the World Trade Organization
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for trade-related technical cooperation in developing countries. ITC’s Market Analysis and Research section
(MAR) provides a suite of free online analytical tools designed to empower SMEs with invaluable knowledge
about international trends, market dynamism, potential clients, level of competitiveness, as well as
information on customs tariffs, rules of origin, market regulations and voluntary standards in different
markets. ITC’s tools users number over 400,000 today in over 200 countries and territories. A survey of users
in 2014 showed ITC Tools helped companies make decisions about trade deals valued at US$126 million. The
same survey showed ITC Tools were particularly instrumental to users in least developed countries, where
local sources of trade intelligence are often unavailable or not up-to-date.
To support SMEs and Trade and Investment Support Institutions (TISIs) in the Pacific to better monitor
and respond to trade opportunities in the region and beyond, ITC proposes an SME focused initiative through
a series of capacity building workshops and mentoring sessions as well as activities to ensure data
(mandatory and voluntary regulations / standards, trade flows, customs duties etc) from the region is
regularly collected, processing and made comparable online and free to all users through a region-specific
customized interface to ITC’s tools.
4. Description
Please provide a brief overview of this initiative. Try to address the following: Does this initiative contribute to a positive change to the region? What makes
this initiative of importance to the Pacific region as a whole? Who would implement this initiative? Who are the main beneficiaries? Are regulatory or
legislative changes required at the national level to implement this initiative? How would the initiative be funded? Has this initiative been carried out
previously? What are the key risks in implementing this initiative? Are there any complementary projects and programmes currently active? What is the
proposed timeframe for this initiative? How would the initiative be sustained over the proposed timeframe?

Please limit your response to no more than 750 words.

This initiative proposes the creation of a Capacity Building Framework for export/import SMEs and TISIs who
are working directly with local SMEs. The framework would be managed by ITC in consultation with the
Pacific Island Forum Secretariat (PIFS).
The framework includes four workshops for SMEs and one regional workshop for TISIs by ITC experts. A
series of 4 two-day workshops will be held for groups of up to 25 participants representing SMEs and trade
and investment associations in each workshop. During the workshop, participants will learn to interpret
trade and market access related data (including mandatory and voluntary sustainability standards) and
indicators of market potential and scan potential business opportunities especially in neighbouring countries.
A follow-up 4 day regional workshop two months later will focus on training of trainers to ensure skills on
trade and investment opportunities identification can be replicated in the region. Previous experience show
that those completing the training of trainers will be catalysts in spreading the knowledge and analytical skills
to their colleagues in remote areas and clients, ensuring the sustainability of this groundwork.
The location and composition of these workshops will be coordinated by ITC in consultation with PIFS.
Idealistically, the participants should be representative of all member nations of PIFS.
In addition to the training, ITC will leverage its presence in the region and interactions with national
institutions to collect and process recent trade and market data – including mandatory and voluntary
standards specific to the Pacific Island region as well non-tariff market requirements of important regional
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markets including Australia and New Zealand - for free dissemination through a customized regional
interface for the region’s data through its market analysis tools. This will improve the data coverage of the
region and empower SMEs and trade advisers analysis and trade decisions. This customized portal will be a
regional trade and investment facilitation mechanism for the region, powered by ITC’s tools (including
Market Access Map, Standards Map and Trade Map) but available in an “iframe” through the PIFS’ web
portal. ITC has recently produced such customized systems for the Middle East and North African region.
We can confirm that to implement such an initiative does not require any regulatory or legislative changes at
the national level as a similar training programme was done before by ITC in Fiji. From our previous
experiences and given that the region has been stable; there is no significant risk for implementation. The
initiative could be completed within one year and will be the basis for more in depth capacity building
programme designed by ITC in the future.
The proposed initiative would require the mobilization of US$700,000.
5. Alignment to Regional Vision, Values and Objectives
Briefly describe how your initiative supports the vision, values and objectives set out in the Framework for Pacific Regionalism. These can
be found in the Framework for Pacific Regionalism document or in the submissions guideline document.
Please limit your response to no more than 500 words

This initiative clearly fits into PIFS’ sustainable development vision, values and objectives. Its strengths are in
its SME focus which will bring to the entire region inclusive economic growth and continuous job creation.
6. Additional Information
Please provide or attach additional information in support of this initiative.
Please limit your response to no more than 5 pages.

7. Uploading initiatives to the Forum Secretariat website
In line with the process outlined in the Framework for Pacific Regionalism, please note that all initiatives will be uploaded to the Forum Secretariat website at the close of the
call for initiatives, i.e. 12 June 2015.

8. Contact Details
For further information on completing this template, consult the submissions guideline or contact:

Email: FPR@forumsec.org Phone: +679 322 0322 or +679 322 0324
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ITC in Asia and the Pacific

ITC in Asia and
the Pacific
Regional economic integration, economic reform and
growth and comprehensive connectivity and
infrastructure development are among top priorities for
the Asia-Pacific region to narrow the development gap
and achieve common prosperity in the region.
The countries of Asia and the Pacific have diverse
challenges in trade. They show extreme diversity in
terms of human development, population, size, political
systems, culture, religion, and ecology. For this reason,
ITC seeks to support these countries primarily through
tailor-made national projects.
Based on the region’s priorities and its specific needs
for trade-related technical assistance, ITC is focussing
on three key impact areas in Asia and the Pacific:
Linking vulnerable communities to global markets;
Facilitating regional integration and South-South
trade;
Assisting sector –specific export diversification.
In order to sharpen focus and achieve greater results,
ITC’s interventions in the region are guided by the
following principles:
Providing proactive support to LDCs;
Building partnerships with middle income countries
to provide expertise, in-kind contributions and
funding;
Developing larger and more integrated projects
focusing on key impact areas.
ITC is implementing 27 country and region specific
projects in 18 Asian and Pacific countries. ITC’s
assistance in Asia and the Pacific has more than
doubled between 2009 and 2013.

‘Myanmar’s significant progress in
international relations, achieved
alongside the reforms and the
improvement of the social-economic
conditions, is evident from the
assistance we have received from
international organizations and
development partners.’
H.E. U Nyan Tun, Vice President of the Republic of
the Union of Myanmar

YOUR FOCAL POINTS
JIANG, Xuejun
jiang@intracen.org
+41 22 73 00 447
Chief, Office of Asia Pacific

VENUPRASAD, Govind
venuprasad@intracen.org
+41 22 73 00 324
Country Manager in charge of India and
Coordinator for the SITA project

FRAUENRATH, Marie-Claude
frauenrath@intracen.org
+41 22 73 00 295
Country Manager in charge of
Afghanistan, Bangladesh, East Timor, Fiji,
Iran, Kiribati, Lao, Maldives, Marshall
Islands, Micronesia, Nauru, Nepal, Palau,
Papua New Guinea, Samoa (West)
Solomon Islands, Tonga, Tuvalu, Vanuatu
and Vietnam

COCHIN, Sylvie
betemps@intracen.org
+41 22 73 00 204
Country Manager in charge of Bhutan,
Brunei, Cambodia, China, Indonesia,
Korea D.P.R, Republic of Korea,
Malaysia, Mongolia, Myanmar, Pakistan,
Philippines, Singapore, Sri Lanka and
Thailand

‘We have benefitted a lot especially in the
area of project development. That’s an
area that ITC has specialized in and
countries like ours lack the capacity to
properly plan and develop projects that
will attract the funding from donors.’
H.E. Clay Forau Soalaoi, Minister of Foreign Affairs and
External Trade, Solomon Islands

FEATURED PROGRAMMES AND PROJECTS

Supporting India’s Trade Preferences for
Africa’s (SITA)
The objective of the project is to increase the value of
business transactions between India and selected African
countries to create jobs and income opportunities. This
will be achieved by enabling access to India’s market and
‘The countries of East Africa need the technology that is
in India to be imparted into our economies, and India
will also need to buy some of the products that will be
produced here. So we are looking forward to joint
ventures or even welcoming Indian firms to establish
their branches here, where they can produce not just in
India, but also for the rest of the world.’

facilitating investment and transfer of Indian knowledge,
expertise and technology to East Africa by Promoting
public-private dialogue and partnerships; Improving
capacities of East African companies and TSIs; Creating
business linkages leading to greater export flows from
East Africa to India.

Ambassador Nelson Ndirangu, Director of Economics and External
Trade Affairs, Kenya Ministry of Foreign Affairs

Improvement of keys sector services to
agriculture livestock and livestock Product
ITC helps Fijian agrifood enterprises and farmers access
new markets in retail, tourism and catering as well as
increase export value through this project. The project is
funded by the European Union and implemented in close
cooperation with the Secretariat of the Pacific Community
(SPC). Results have been achieved in improved market
orientation and new locally provided services in food
safety and quality, access to finance, and trade
information through mobile phone applications. ITC helped
establish and strengthen the Fiji Crop and Livestock
Council to advise farmers, food producers, exporters and
policy-makers and support market-led value chain
development for cassava, cocoa, taro and kava

enterprises with 2 transformation units and 14 community
livestock production pilots.
The ultimate objective is to contribute to increased
income generation in Fiji’s sugar cane belt and Vanua
Levu.

Cambodia Silk Project
The project aims to promote high value silk exports and
increase the competitiveness of the Cambodian silk
sector. It supports export diversification and poverty
reduction through employment creation and income
growth. Cambodian silk producers benefitting from the
project have seen their profits increase by between 20%
and 30%. These are fair and ethical businesses working
with weavers in rural areas and women.
This is a project of the Royal Government of Cambodia led
by the Ministry of Commerce, implemented by ITC and
funded under the Enhanced Integrated Framework (EIF).

“We have set-up a new sewing workshop, where we
provide employment to 20 young handicapped people,
mostly victims of polio. We could employ them thanks
to the order we got through the ITC project.”
Anak Norm, General Manager at Village Works, a women-owned handicraft
company

ABOUT ITC

PARTNERS IN THE REGION

ITC is the joint agency of the World trade Organisation and
the United Nations. ITC assists small and medium–sized
enterprises in developing and transition economies to
become more competitive in global markets, thereby
contributing to sustainable economic development within
the framework of the Aid-for-Trade agenda and the
Millennium Development Goals.

Division of Country Programmes

ITC works closely with both the public and private sectors
including governments, Trade Support Institutions. ITC
works with Small and Medium Sized Enterprises (SMEs) in
partnership with other development partners, including
WTO, UNCTAD, EIF, UNIDO, UNDP, UNOPS, ILO, FAO,
and the World Bank.
We also collaborates with regional partners to achieve the
most pressing policy objectives including rebalancing
national and regional strategies beyond exports to Western
markets and directing efforts at reducing the gap between
low-income Asian countries and high performers.
At the regional level, key partners include:
UNESCAPUnited
Nations Economic and
Social Committee for Asia
and the Pacific
ASEAN - Association
of Southeast Asian
Nations

SAARC - South Asian
Association for
Regional Cooperation
PIFS - Pacific Island
Forum Secretariate
SPC - Secretariat
of the Pacific
Community

Our bilateral donors in the region include:
European Union
United Kingdom
Netherlands
Switzerland
Finland

Sweden
Norway
Denmark
Australia
Germany

For more information on our programmes and projects, visit our page on the internet: www.intracen.org/itc/projects/

Street address
International Trade Centre
54-56 Rue de Montbrillant
1202 Geneva, Switzerland

P: +41 22 730 0111
F: +41 22 733 4439
E: itcreg@intracen.org
www.intracen.org

The International Trade Centre (ITC) is the joint agency of the World Trade Organization and the United Nations.

Postal address
International Trade Centre
Palais des Nations
1211 Geneva 10, Switzerland

